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Abstract

This study analyzes the persuasive strategies manipulated by the American Islamic preacher
Yusuf Estes and the Arabian preacher Amr Khaled. Johnstone (2008) as a theoretical framework for data
analysis is used to highlight the rhetorical framework within such preaching discourses. Findings reveal
that both Islamic preachers employ quasilogical, presentational, and analogical strategies, with
presentational persuasion being mostly dominant. However, while Estes favors logical reasoning, Khaled
more relies on historical references. The difference in their use of rhetorical strategies can be attributed to
context and audience expectations. Such findings significantly contribute to the field of contrastive rhetoric
by demonstrating how cultural and linguistic contexts play a key role in shaping persuasive strategies in
Islamic preaching.

Keywords: Rhetoric, Persuasion, Persuasive strategies, Islamic preacher, Preaching discourse

alld gyocg yuiwl Fugd dylidoll dioBu Yl bacgll 2yalnl £ cLif QI =devglyiowl
ALl &gy Jolni

ld e sl
Loaoldl) Lmalsn /Ay il LS
oaldiul)
A e ad) el i) gy S ) Lol Larii) 1 g Y1 ) il Ll ol o3 Jla
o) ol CRSSS oda Lae gl Gudlal e 8 S U e e puall el il (et Uyl 1) 2008 ) giasigon ke
G any il i el Y1 et pe ity A el Al ad it ) ek ) el DS
ilintl D nga sl b R (5 e ) (s i aal ) e SIS0 e adiey laidl Ll i) (i Leisd
Clll 5% S el e AL TN Jlae 5 S S 2l o3 e palad «yseanl e iy Glandl ) RS
) Bl Y il il LS 3 Lty | 2l 5 2405

62
Journal of the University of Babylon for Humanities (JUBH) is licensed under a
Creative Commons Attribution 4.0 International License
Online ISSN: 2312-8135 Print ISSN: 1992-0652
www.journalofbabylon.com/index.php/JUBH Email: humjournal@uobabylon.edu.ig



http://creativecommons.org/licenses/by/4.0/
http://www.journalofbabylon.com/index.php/JUBH
mailto:humjournal@uobabylon.edu.iq
mailto:rajaa.flayih@qu.edu.iq

Journal of the University of Babylon for Humanities M\.@ﬁ}\/)ﬁ;\lv\)\sv\;\pmﬁ;

, s -

Vol.33/ No.4/ 2025 2025/4 >0+ /33 A

1. INTRODUCTION

Persuasion has been a significant theme of investigation in the field of discourse and
communication. Through persuasive discourses, attitudes are altered, goals are achieved,
and interactions are advanced. Thus the more knowledge a person acquires about
persuasive language, the better decision making s/he can have about delivering or
accepting the delivered messages.

For hundreds of years, religious discourse, especially preaching, has played a leading
role in people’s everyday lives and affected society accordingly. Preachers have an
opportunity to shape and change the minds and behaviour of people. On that account,
preaching as a persuasive discourse as such used to be and to a certain extent is still
significant in any society.

Spanning from ancient times to the contemporary era, scholars from diverse fields
have explored the concept of persuasion, aiming to uncover its fundamental elements
and show how persuasive language techniques are employed to impact human
interactions. Several studies have endeavored to detect the linguistic elements of
persuasive discourse across various contexts, with a specific focus on the use of
persuasive language ( e.g. Halmari & Virtanen, 2005; Hyland, 2008; Goering et al., 2011,
Crawford Camiciottoli, 2018; Pelclova & Lu, 2018). These investigations generally
examine the interactional and dialogic aspects of persuasion, as well as the social and
situational factors influencing language choices when conveying intended messages.

Even though many studies have addressed persuasive strategies across types of
register, genre, and community of practices, the present study is different in that it aims to
contrastively investigate persuasive strategies in the Islamic preaching discourses
delivered by two Islamic preachers of different cultures. To the researcher’s knowledge,
no study has so far analyzed Yusuf Estes and Amr Khaled’s preaching discourses, the
focus of this study, using Johnstone’s (2008) theoretical framework.

A contrastive rhetorical study is premised on the insight that, to the degree that
language is a cultural phenomenon, different cultures have different rhetorical tendencies.
It is the study of the differences that occur between the discourses of different languages.
The selected discourses in this contrastive study are American and Arabic.

In a bid to ascertain the differences and similarities in the preachers’ employment of
persuasive strategies, the study attempts to provide answers to the following questions:

1. What are the persuasive strategies that Yusuf Estes and Amr Khaled use in their
preaching discourses?

2. What are the most and least frequently utilized persuasive strategies and techniques
that Estes and Khaled use in their preaching discourses?

The study aims to analyze persuasive strategies in Yusuf Estes and Amr Khaled's
preaching discourses. To accomplish this aim, the following objectives have been put
forward:

1. Identifying the persuasive strategies employed by Yusuf Estes and Amr Khaled in
their preaching discourses.

2. ldentifying the techniques that are used to achieve these persuasive strategies.

3. Determining the most and the least frequent strategies and techniques used by the two
preachers.
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To answer the research questions and achieve its aim, the present study is going to
follow the following procedures:
1. Surveying the relevant literature on rhetoric, persuasive strategies and preaching.
2. Selecting one preaching discourse for Yusuf Estes and one for Amr Khaled.
3. Analyzing the selected preaching discourses qualitatively following Johnstone’s
(2008) theoretical framework.
4. Discussing the findings of the analysis and drawing conclusions.

2. THEORETICAL FRAMEWORK
2.1. Rhetoric, Persuasion and Preaching

Rhetoric has the power to shape culture and civic life, and it is a good means for
demonstrating the moral virtues of an individual. In modern times, rhetoric has
consistently remained relevant as a civic art. In speeches, as well as in written texts,
rhetoric continues to be used as an instrument to influence communities from local and
even international levels.

The study of rhetoric as an art and its effects on discourse has been explored by
classic scholars such as the Sophists, Plato, Aristotle, Cicero, and Quintilian. Aristotle
extends the definition of rhetoric, calling it the ability to identify the appropriate means of
persuasion in a given situation, thereby making rhetoric applicable to all fields, not just
politics. He very obviously establishes the connection of rhetoric to public, civic
discourse. Similarly basic is rhetoric’s interest in the power and choices a speaker or
writer brings into a situation. Some definitions of rhetorical discourse distinguish it
mainly through the assumption that it is discourse that is intended to change, and capable
of changing, the situation for which it is designed [1: p.6]

Rhetoric is seen as the entire range of resources that human beings share for producing
effects on each other. It is mainly concerned with persuasion, the ability of a speaker or
writer to influence and persuade an audience [2: p.90]. Classically, rhetoric has three
dimensions: logos, ethos, and pathos. Ethos deals with the speaker’s ability to display a
personal character which makes his speech credible and trustworthy. Pathos is concerned
with the speaker’s power of stirring and arousing the emotions of the audience; and logos
has the power to provide truth using persuasive and rational argument[3: p.5-6].
Moreover, it is mentioned that “people are seldom, if ever, persuaded by ‘pure’ logic or
‘pure’ emotion”. This supports Aristotle’s view on persuasion in which all three appeals
need to be used to have successful persuasion [4: p.6]

In Rhetoric, Aristotle holds a receiver-oriented view of persuasion, i.e. the persuader
should focus on the nature of the audience and then choose the appropriate means of
persuasion. In Perloff’s words, speakers have to “adapt to their audiences by considering
in their speeches those factors that were most persuasive to an audience member” [5: p.
22]

Persuasion is regarded as “the main concern of the art of rhetoric” [6: p. vii]. Linguists
hold different views depending on their approach to the topic. Persuasion is defined as “a
symbolic process in which communicators try to convince other people to change their
attitudes or behavior regarding an issue through the transmission of a message, in an
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atmosphere of free choice”[5:p.8]. The researcher in this context adopts Perloff’s
definition as it echoes the purpose of preaching discourses.

Preaching is the communication of truth to people given by a man or men. The
primary elements of preaching are evangelization, proclamation and instruction[7:P.82].
Persuasion and preaching have a close relationship. Part of the preacher’s task is to
persuade people towards a religious worldview. Preaching, as an art of communication,
has three persuasive effects: reinforcing, shaping, and changing. Reinforcing indicates
strengthening a position an individual already embraces, not contrary to his opinion.
Shaping refers to shaping an individual’s attitudes by associating pleasurable
environments with a certain person or idea. Changing means altering attitudes an
individual may have to the right direction. Preaching is used to transform an individual
into a better image and lead him in the right direction. This is said to be the essence of
persuasion in preaching[8: p.15]. Thus, preaching is a religious speech which is basically
persuasive in nature and it aims to convince people that what is being said by the
preacher is true. Based on the purpose of this study, 'preaching discourse' refers to formal
sermons delivered in public religious settings.

Persuasive strategies are “the range of options for which a speaker selects in deciding
on an appropriate tactic or combination of tactics for persuasion in a given situation” [9:
p.143]. The chosen discourses are loaded with neatly crafted rhetoric unique to each of
the preachers. The differences and similarities in rhetorical conventions adopted by these
two preachers are of keen interest to the researcher.

For clarity, 'persuasive strategies' in this study is used to refer to broader methods of
persuasion like quasilogical, presentational, and analogical, while 'rhetorical techniques'
refers to a set of specific linguistic tools used within these strategies, for instance,
metaphor, parallelism, rhetorical questions, etc.

2.2. Johnstone’s Persuasive Strategies

The present study adopts the theoretical framework of persuasive strategies proposed
by Johnstone (2008)[9]. In 1989, Johnstone presented three persuasive strategies with
their linguistic correlates and updated them later in 2008. She proposes three persuasive
strategies: Quasilogical, presentational, and analogical. She [10:p.145] states that
quasilogical argumentation takes its effectiveness from its similarity to formal,
demonstrative logic. The goal of quasilogical persuasion is to convince, to make it seem
impossible for an audience using its powers of rationality not to accept the arguer’s
conclusion.

Presentational persuasion, on the other hand, is based on the assumption that being
persuaded is being moved, being swept along by a rhythmic flow of words and sounds, in
the way people are swept along by poetry. Presentational persuasion is to make one’s
claim maximally present in the audience’s consciousness, by repeating it, paraphrasing it,
and calling aesthetic attention to it[10: p.148].

Analogical persuasion works by calling to mind traditional wisdom, often in the form
of parables, or fable like stories. Analogical rhetoric persuades by teaching and reminding
its audience of time — tested values by the indirect mode of storytelling. Analogical
arguers persuade by having their audience make lateral abdicative leaps between past
events and current issues. Analogical persuasion is rooted in the belief that traditional
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stories are persuasive and the decisions are best made with reference to historical
precedent [10: p.149]. In sum, quasilogical persuasion is rational, presentational
persuasion is expository, and analogical persuasion is narrative in nature [10: p.152].
However, for persuasion to be effective in certain settings, rationality and logic must be
employed, while in others, emotions are prerequisite. In this sense, it is important to
recognize that a persuasive strategy that is effective in one context may not be so in
another.

2.3. Previous Related Studies

The issue of persuasive strategies have been studied by using different theoretical
frameworks. For instance, Alkhodari and Habil examine how Dr. Zakir Naik, the Islamic
Preacher , uses language to persuade the audience in his popular speeches. The study is
based on the persuasive approaches proposed in Connor and Lauer’s (2018) model. The
findings reveal that logical strategies have been used predominantly in Zakir Naik’s
speeches[11]

Maeedi and Jasim conduct a stylistic study of Saki’s short story “ The Lumber Room”
applying Johnstone’s (1989) strategies for persuasion. The findings reveal that the
employment of Johnstone’s three persuasion strategies, quasilogical, presentational and
analogical, is closely related to the context of “The Lumber Room” short story. [12]

AbuAlhuda and Alshboul investigate the persuasive strategies and techniques used by
king Abdullah 11 in his two speeches regarding the Covid 19 pandemic. It aims to
critically analyze these persuasive strategies and techniques using critical discourse
analysis. They adopt Johnstone (2008) as a framework for data analysis. The findings
reveal that king Adullah Il employed all the three persuasive strategies and the most
frequently used strategy is the presentational strategy[13]

Attiya investigates the powerful persuasive features present in Ted Talks narratives.
This study adopts Cockcroft and Cockcroft’s model of persuasion (2013) with its three
tripartite divisions of Aristotle’s Ethos, Pathos and Logos. It compares and contrasts the
techniques employed in ten American English and Ten Egyptian Arabic narratives to
examine the types utilized for persuasion of the two different types of audience[14].

Upon reviewing these studies, it is imperative to identify the distinction between the
present study and the previous listed ones. notably, to the researcher's knowledge, the
data used in this study, Estes and Khalid’s preaching discourses, had not been previously
identified in the context of analyzing persuasive strategies. The model used in this study,
Johnstone (2008) is applied to literary texts and political speeches, but it is not used to
analyze preaching discourses.

2.4. Yusuf Estes and Amr Khaled

Yusuf Estes (born1944), is an American Islamic preacher and chaplain from Texas.
Estes converted from Christianity to Islam in 1991, and changed his name from Joseph
Estes to Yusuf Estes . He served as a Muslim chaplain for the United States Bureau of
Prisons during the 1990s, and as a delegate to the United Nations World Peace
Conference for Religious Leaders held at the UN in September 2000.[15:p.180]. In 2010
Estes was listed as one of the top 500 most influential Muslims [16].

Dr. Amr Khaled (born 1967) is an Egyptian Islamic preacher and founder of the Life
Makers Association. He began his preaching work in Egypt at the beginning of the

66
Journal of the University of Babylon for Humanities (JUBH) is licensed under a
Creative Commons Attribution 4.0 International License
Online ISSN: 2312-8135 Print ISSN: 1992-0652
www.journalofbabylon.com/index.php/JUBH Email: humjournal@uobabylon.edu.ig



http://creativecommons.org/licenses/by/4.0/
http://www.journalofbabylon.com/index.php/JUBH
mailto:humjournal@uobabylon.edu.iq

Journal of the University of Babylon for Humanities M\»ﬁ’\/)ﬁ;\lv\)\sv\;\amﬁﬁ

, s -

Vol.33/ No.4/ 2025 2025/4 5041/ 33 A

current century, then his fame spread throughout the Arab and Islamic countries, and he
presented many television programs. He founded the Egypt Future Party in 2012, but
resigned from it for political reasons and mainly because of his desire to devote himself
to preaching. Islamic preacher Amr Khaled was chosen among the 100 most influential
people in the world for the year 2007 as announced in The American Time magazine.
He also was chosen as one of the twenty most famous and influential intellectuals in the
world. This came in a huge poll conducted by the American Foreign Policy magazine, in
which more than half a million people from around the world voted.

3. METHODOLOGY
3.1. Data Collection

To examine the use of persuasive strategies through Johnstone’s (2008) framework,
this study employs a qualitative rhetorical analysis of transcribed sermons from Yusuf
Estes and Amr Khaled. In this context, data collection entails “smaller selections of
material, written or spoken, that can be handled ‘manually’ by the researcher” [17: p.
512]. The rationale behind selecting these two preachers is that Estes was listed as one of
the top 500 most influential Muslims in 2010 and Amr Khaled was also chosen among
the 100 most influential people in the world for the year 2007. The researcher has also
found that the selected data included many instances of rhetorical techniques that serve
the research objectives. The speech delivered by Estes was downloaded from his official
website https://youtu.be/-1Sin6JmS08?si=i NP2j1T6BYY swM . It is entitled “Islam is
cool”, it was a public lecture at Pertubuhan Al-Khaadem in 2018 and was transcribed by
the researcher. The speech delivered by Amr Khaled is part of a series of lectures entitled
sty Lo 155 i (until they change themselves). The lectures were produced in the
Egyptian dialect and they are found on his official YouTube channel, and at the same
time they are found as script in standard Arabic. It is worth mentioning that the names of
these two preachers are written as they appear on their official YouTube channels.

3.2. Data Analysis
The researcher undertook several steps to analyze the data. First, listen to and watch

the recorded video of Yusuf Estes and Amr Khaled’s speeches. Second, transcribing
Estes’s speech because no script is found for it, while that of Khaled is found as a script
written in Arabic language. Third, reading the two discourses carefully and repeatedly
several times for a complete understanding. Finally, the two discourses have been broken
down into several paragraphs and clauses, and the persuasive strategies and their
techniques are distinguished.

After analyzing the two discourses, a numerical analysis of the data was conducted.
The complete number of each persuasive strategy and each technique occurrence was
counted. However, the simple percentages of the whole numbers for each percentage and
technique have been calculated manually. Consequently, the differences and similarities
in the employment of the persuasive strategies and their techniques would be more
evident.

3.3. The Model of the Study
The study adopts Johnston's (2008) framework for analyzing persuasive strategies in
the two discourses. As mentioned earlier, this framework includes three persuasive
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strategies: quasi-logical, presentational, and analogical. Each one of these strategies is
achieved by certain techniques as shown in Figure 1

With its characterization of persuasion into quasilogical, presentational, and analogical
strategies, Johnstone’s (2008) framework offers a systematic method for analyzing the
rhetorical techniques used in preaching discourses selected in this context.

TECHNIQUES

PERSUASIVE STRATEGIES
PRESENTATIONAL
QUASILOGICAL ANALOGICAL
| I |

Syllogistic reasoning
in constructing
argument

Rhythmical flow of sounds
or poetic alliteration

Logical connectives
such as ‘thus’,
hence’, therefore,
consequently, etc.

Rhythmical flow of words

Parallelism

Conditional clauses

Visual metaphor (* look’,
‘see’. ‘behold”)

Cause clauses

Deixes such as ‘here’,
‘now’, ‘this’, ‘today’ etc.

Enthymeme

Repeating claims,
paraphrasing them, and

Rhetorical question

Imagery

Simile

Metaphor

Calling to mind a
traditional wisdom in the
mode of storytelling.

Making use of formulaic
language such as ‘that
remind me of ...” . ‘you

Utilizing the words and
proverbs of the ancestors

Referring to timeless past
events (once upon a time).

Reminding audience of
time- tested values

Figure (1) Johnstone’s (2008) Persuasive Strategies and Techniques

4. FINDINGS AND DISCUSSION

A. Yusuf Estes’s Preaching Discourse

Samples of the analysis of Yusuf Estes’s preaching discourse will be provided in Table 1.

TABLE 1: Analysis of Yusuf Estes’s Preaching Discourse

No Persuasive Techniques
strategy
Syllogistic reasoning  When people leave faith to go into that man-
Quasilogical made science, very often they are lost; their
strategy soul becomes lost. They will fall into another

trap, and that's when they begin to take drugs or
alcohol or get involved in pornography and
other things that they do. They still don't find
what they're looking for and eventually lose all
hope in everything.

www.journalofbabylon.com/index.php/JUBH
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Presentational
Strategy

Analogical
strategy

Logical connective

Conditional clause

Cause clause

Enthymeme

Rhetorical question
Rhythmical flow of
sounds or poetic
alliteration
Rhythmical flow of

words

Parallelism

The visual metaphor
‘see’, look, behold
Deixis such as
‘here’, ‘now’, ‘this’,
‘today’ etc.
Repeating claims,
paraphrasing them,
and calling attention
to them

Imagery
Simile

Metaphor

Calling to mind a

traditional wisdom in

the mode of

"Deen™ is more than that; it is your way of life;
it's what you're doing. So, it's not just that we're
talking about a religion that came 1400 years
ago; it's describing the way a person or people
relate to Allah and to what He created—human
beings.

If we don't believe in the miraculous birth of
Jesus, we can't be a Muslims.

The more that you spend time with the Quran,
Insha’Allah, the more Allah will help you to get
closer to Him. | recommend that to myself and
to anybody because, at the end of the day, it's
all about the heart, and the heart needs to be
pure and clean for Allah.

Following that, we have peace, surrender,
submission, sincerity, obedience, and peace
with Almighty God.

to soften hearts and open our minds

"l needed to calm down; | needed to relax,"
really, | needed to get in touch with my inner
self.

What you do feel when you get angry is... look,
hey man, you know what?

Now as a noun, the word Islam represents the
action of a "Muslim."

Who knew right now how to respond to
someone who believed in God but did not
accept Jesus as a prophet? If I'm not wrong, the
question is already that he believed in God but
did not accept Jesus as a prophet. The question
again: How to respond to someone who
believes in God but does not accept Jesus as a
prophet?

Really, because it's something inside of you
that's deficient, and you're relying on some
outside source to calm it or pacify it _ almost
like a drug.
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storytelling.

Making use of “You know, we’re proud of the fact that we
formulaic language were the last country to allow Christianity in
such as ‘that reminds  and the first one to kick them out.”

me of ..." . ‘you
know ¢

Utilizing the words
and proverbs of the

ancestors

Referring to timeless ~ Wrathful anger is when you will do something
past events( once about the anger; in other words, you get upset
upon atime). because somebody cut you off in traffic. It

happened to my brother-in-law in Houston,
Texas, many years ago. A taxi driver cut him
off in his van; he just had to slam on the brakes
on a freeway. Now in Texas, they have an open
carry permit; you can keep your weapon right
out in the open. Used to carry a .45 automatic,
laid it up on the dashboard of his van, and he
pulled it out and started shooting at the tires of
the taxi driver. He got mad because he got
pulled over by the police. | guess he didn't
realize the taxi driver had a microphone and got
on the microphone to say, "Help! Help! He'll be
shot at!" So here came the police, and they
pulled him over. He got mad because he had to
pay for a ticket. He got a ticket for discharging
a firearm and something about the safety of
people, and so on.

Reminding audience  --

of time- tested values

1. Quasilogical Strategy
In his discourse, Yusuf Estes tries to persuade his audience quasilogically by
presenting four techniques: cause clauses, conditional clauses, logical connectives, and
syllogistic reasoning. Causation is a rational technique that is used by the preacher to
express the relation between two events. The first is “it's all about the heart, and
theheart needs to be pure and clean for Allah” which is the cause whereas the second
is “I recommend that to myself and to anybody” which is the effect. Here Estes
rationally persuades his audience to spend time with the Quran by using causation
technique. Hypotactic subordinate structure carried by conditional clauses is unitized by
Estes as part of the structures that relate premise to conclusion. By using this rational
technique, Estes endeavors to convince his audience that believing in the miraculous birth
of Jesus is a prerequisite to be a Muslim. The preacher here also attempts to persuade his
audience syllogistically by producing two premises and a conclusion which can be
deduced as follows: The first premise is “When people leave faith to go into that man-
made science, very often they are lost; their soul becomes lost.” The second premise is
70
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‘They will fall into another trap, and that's when they begin to take drugs or alcohol
or get involved in pornography and other things that they do’. The conclusion is
“They still don't find what they're looking for and eventually lose all hope in
everything”. This syllogistic reasoning is used by Estes to convince his audience not to
be away from Allah and Quran. Quasilogical strategy is finally achieved by the logical
connective ‘so’ to convince people, due to a preceding argument that ‘Deen’ is not a mere
word to be translated as religion, it is a way of life, describing the way people relate to
Allah and to what He created. The techniques of enthymeme and rhetorical questions are
not manifested throughout Estes preaching discourse.
2. Presentational Strategy

Throughout his preaching discourse, Estes utilizes all but imagery and metaphor
techniques to create involvement. Rhythmical flow of sounds technique in ‘Following
that, we have peace, surrender, submission, sincerity, obedience, and peace with
Almighty God’ is carried out by the ‘S’ sound at the beginning of the words surrender,
submission, sincerity and at the end of the words obedience, and peace. Rhythmical flow
of words is achieved by the presence of the words soften and open in the extract cited in
Table 1. The parallel structure in "I needed to calm down; | needed to relax," really, |
needed to get in touch with my inner self” is subject+ modal verb + main verb. Visual
metaphor is realized by the imperative verb look. Estes preaching discourse is charged
with a variety of rhetorical deixis such as now, today, here and different pronouns. To
call his audience attention to the claim that accepting Jesus as a prophet is part of the
belief in God, Estes repeated the question ““ how to respond to someone who believed in
God but does not accept Jesus as a prophet?” twice and he paraphrases it thirdly as
“the question is already that he believed in God but does not accept Jesus as a
prophet”. By using a simile, the preacher compares listening to music with a drug. By
manipulating this technique, Estes wants to convey the idea that being away from Allah
and Quran will create chaos inside humans to the extent that he will try to search for
something, music in this sense, to calm him down just like someone who suffers from
sickness and is in need of a drug. All this revolves around the claim that listening to
music is haram which the preacher tries to convince them of.
3. Analogical Strategy

To achieve the analogical strategy, Estes manipulates only two techniques: ‘Making
use of formulaic language’ and ‘referring to timeless past events (once upon a time)’. He
makes use of only “you know” as a formulaic structure and he refers to three past events.
These past events hint a central point or result, and the audience is left to infer the moral
lesson and be convinced to think in a specific way. In this technique, the preacher doesn't
quite make his position clear; instead, he anticipates the audience to receive his point by
employing clues or subtle messages. In the extract cited in Table 1, the preacher attempts
to persuade the audience to avoid anger, wrathful anger in specific. Summary of the
frequencies of persuasive strategies and techniques utilized by Yusuf Estes in his
preaching discourse is displayed in Table 2.
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TABLE 2. The Distributions of Persuasive Strategies and Techniques Employed by Yusuf Estes
No. Persuasive  Frequency Percentage Techniques Frequency Percentage
Strategy
1. Quasilogical 111 39.8% Syllogistic reasoning 2 0.7%
Strategy Logical connectives 27 9.7%
Conditional clauses 41 14.7%
Cause clauses 41 14.7%
Enthymeme - -
Rhetorical questions - -
Presentationa 160 57.5% Rhythmical flow of 11 3.9%
| Strategy sounds or poetic
alliteration
Rhythmical flow of words 3 1.1%
Parallelism 11 3.9%
Visual metaphor ‘see’, 3 1.1%
look, behold
Deixis such as ‘here’, 110 39.5%
‘now’, ‘this’, ‘today’ etc.
Repeating claims, 21 7.6%

paraphrasing them , and
calling attention to them
Imagery - -
Simile 1 0.4%
Metaphor - -
Analogical 8 2. 7% Calling to mind a - -
Strategy traditional wisdom in the
mode of storytelling.
Making use of formulaic 5 1.6%
language such as ‘that
reminds me of ...” . ‘you
know that...
Utilizing the words and - -
proverbs of the ancestors
Referring to timeless past 3 1.1%
events( once upon a time).
Reminding audience of -
time- tested values
Total 278 100% 278 100%

It is obvious that quasilogical discourse is presented most frequently through the
employment of subordinate clauses of condition and cause which share the same
frequency, followed by logical connectives. Syllogistic reasoning has the least frequency
and no evidence of enthymeme and rhetorical question is found throughout the whole
discourse. Presentational discourse is carried out most frequently through rhetorical
deixis which records the highest percentage. Rhetorical deixis is followed by repeating
claims. Rhythmical flow of sound and parallelism share the same frequency (11).
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Rhythmical flow of words and visual metaphor also have the same frequency (3). Simile
has the least frequency. Metaphors and imagery are not utilized. In the analogical
strategy, the technique of making use of formulaic language is more frequent than that of
referring to timeless past events and they are the only available techniques used to
achieve this strategy.

Of the three strategies, Although presentational strategy is more frequent than
quasilogical strategy, both of them actively formulate Estes persuasive discourse. Estes
uses both of these strategies to rationally convince his audience that Islam is cool and to
be close to Allah and Quran and to emotionally persuade them to worship the creator, not
the creation.

B. Amr Khaled’s Preaching Discourse
Samples of the analysis of Amr Khaled's preaching discourse will be provided in Table
3.

TABLE 3: Analysis of Amr Khaled's preaching discourse

No  Persuasive Techniques Example
strategy
Syllogistic S el ol 2 Alladl 8 datiall Jall Als G ks 13
Quasilogical reasoning A S edad Aalue A gn Jl o) 2y L oL Lels gl Al
strategy Aldl) Jd ) Apedla) J sl a5 &5 ) i 3 (828

A8y 12 Wl Jaall Jare Jasigia s ¥ <S5 |f we look at the
list of productive countries in the world, we find
that America comes first with Japan... and we find
that the first Muslim country scores as number 28 in
the global ranking... then the Islamic countries
disappear to the bottom of the list, and how could it
not when our average work rate is 12 minutes?

Logical connective Ao 33laiu¥) Can g ad Jusll 5 jaallé ()
Therefore, inability and laziness are gloom from
which one must seek refugee

Conditional clause 3 S Ayl A1k Lipal el dll A 4 LSS

If we doubt God’s mercy, we will have a major
problem of faith.

Cause clause Cpiagall alae jedai dmiall Cag pdall A Y

Because in difficult circumstances, the minerals of
believers appear.

Enthymeme AaasY) Y se s sy Al ) )
Hope is positive and our religion calls for positivity

Rhetorical question 6l 8Ll 3 agd Gl s 155 san s ) VT Limy (o Jiny Ja

NEFEYY
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Presentational ~ Rhythmical flow of
Strategy sounds or poetic
alliteration

Rhythmical flow of
words

Parallelism

The visual

metaphor ‘see’,
look, behold

Deixes such as
‘here’, ‘now’,
‘this’, ‘today’ etc.
Repeating claims,
paraphrasing them,

and calling
attention to them

Imagery

Simile

Is it reasonable that thousands of people live and
die without having any purpose in life?

We praise You, Lord, and ask for Your guidance
and forgiveness.

i b o diasi g duaill il 2l a5 0 586 Loal o)
We have an enforceable law to win the case and get
what we want.

S ¢ o) g Al slal) g duila oY) cils
The earth was peaceful, life was easy, and the
universe was peaceful

Cogall ellaf 8 ga g il sla 3 JY) ) )
Look at the hope in the life of the prophet in the
darkest circumstances

AaYloda &Y 2e¥l ygh (Al o) da il Uia as
We are here to develop a long—term strategic
solution to save the nation

A eKaa L Al a8 o A e38 e dll 2y 0 La 138
2l a5 Ll Y Aaluy 48 o2 JS L I b
Sy o € Ay (IS 13883y 53 L (le Juan s dpiaill (ol
aemiil Lo Vg iy in s on il 1 Ay eyl 2y Y
Ga daal 138 (80 28 T 550 V) 8 pealiall g (5 sally A )
2 Ll i) B Jlariaa) | Y e sball J sl
This is what Allah wants from this nation...to lead
humanity...is it possible? Of course. Oh my God,
What is all this confidence? Simply because we
have an enforceable law to win the case and get
what we want...simple like that? Yes, simple. This
law is: until they change what is within
themselves...Allah does not extend his merciful
hand with help and support except on the condition
that the law is implemented...This is one of the
foundations of life on earth...using Allah’s laws for
what we want.

Br) L&s;b_g BJ:\A.&X\ Aallall Ui
There is light behind the intense darkness.

ekl (30 LS oS85 )

To provide for you as He provides for birds
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Analogical
strategy

Metaphor

Calling to mind a
traditional wisdom
in the mode of
storytelling.

Making use of
formulaic language
such as ‘that
reminds me of ...".
‘You know that...
Utilizing the words
and proverbs of the
ancestors

Referring to
timeless past events
(once upon a time).

S oal bagudin L) laly Qi) oV g JS8 gl ol g o< )

T elew 5 ) il i 35 jalkall @y Jd1 e

If your son is a martyr, then all these young men are
your sons. Don’t we look like him, mother?

Let me kiss your pure hand that presented him as a
fluttering bird in the sky of the two friends.

a2 O (558 OIS ) Gl )l 2 e Jlatll sl ol o5
ool mS ) i g 8 6l jauall (8 lud | Balaed) ) Janl)
a) A HAT iy 1308 S 138 JSL RS )l et
Ll ) (hams 48 55 o 4y 31 5 ales g o 5588 plaally
Sl (55 o syl Al JU8 aal Gl an) ) e Aol ad
o3 odbie Jandl o) il 2l e 5 Llad) ) () $9 200l
Leia 22l o a4 i,
It is narrated that one of the merchants during the
era of Ibrahim bin Adham intended to abandon
work for worship... so he walked in the desert and
saw a broken, blind bird. The man wondered how
this bird was eating, and then another bird came to
him with food. He intended to abandon his work,
and his certainty increased that his livelihood would
come to him, so when he told the story to Ibrahim
bin Adham. He said to him: Are you satisfied with
being the crippled bird??? The upper hand is better
than the lower hand. Work is worship, but this is a
saying that must be taken seriously.

o) B ellay ¥ Auli 4y e JSL Y 63 1s sl il ) J8

M‘) %)

Sheikh Al — shaarawi said: He who does not eat

from the blow of his ax does not have control over
his head

Jilae YWY 3 iy () palaa Gualiaall g Baiall 55 5¢ 3
2 s o) bl (el Y s lila DU 5 oy
b dll J sy gz puad jiall jlise (35255 jhua g dliala
VRV PO IEAR SV U X PUPOVI NP AP
S8 AR o a5 b i L S) A J sy s 5 A
caillall (e aBudl g 330all ddle 3 gry | 06T 63 Al
Jlad) @lle il 5 1ailise Vg ) jmme aag als (laaly sladd
W la J sy, i) pedle Gala) dena L ciss o J 5
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pebal ez oda ) ome L Y G e glad g alu g e
A 2y e
In the Battle of Trench, the Muslims are surrounded
by 10,000 polytheist fighters, and it is so dark that
no one is safe to go to relieve himself, and a rock
obstructs the path of the digging, so the Messenger
of Allah, peace be upon him, strikes it with his
pickaxe and says,” God is Great, the Romans have
opened”, then another blow, and he says, “God is
Great, the Persians have opened”, and he hits the
third, and the rock breaks and crumbles. He, peace
be upon him, returns from Taif with his feet bloody,
and he did not find a helper or supporter, and the
king of the mountains comes to him and says: “if
you wish, O Muhammad, close the two woods on
them.”. He, peace be upon him, says while his
blood is bleeding, “No”. Perhaps Allah will produce
from their lions those who will worship Allah

Reminding A el J gy 48 JE e 0ol € Jlad) ol VL Sl
audience of time- A gl il s Il e g dy s ke sl g 4de
tested values Your neighbors...Oh Allah, Where is the

neighbor?? Where is the one about whom the
Messenger of Allah( peace be upon him) said:
Gabriel kept advising me to take care of my
neighbor until I thought he would inherit from him.

1. Quasilogical Strategy

All techniques of quasilogical strategy are utilized by Amr Khaled. Concerning
Syllogism, it is an argument technique which has three prepositions, the first and second
prepositions are seen as premises, while the third is considered as a conclusion. a
speaker may employ the first and second to validate the third. In the example provided
previously, the first premise is (sl 4538 35 1S yal o 2n allall L daiaadl) Jsall dild )G ylas 13)
oWl Ll | the second premise is A, calladl s il (8 28 o8 S jelai dalise Al g2 J) O 235
Al Jad ) Asday) Jsall €525 the conclusion is 488y 12 sl Jaall Jaas Lo gia s ¥ a5, Amr
Khaled here expressed his point of view through the power of reasoning and rationality.

In 4t silaiu¥) g a8 Juslly 322l 3], the connective ‘therefore’ is used to logically
link this sentence with what precedes it. Conditional ‘if ‘clause is employed in & USSS sl
4 4es | cause clause which is introduced by the subordinator ‘because’ is also utilized
in Al gkl & ¥ logical connectives and subordinate structures such as
conditional clause and cause clause also needed to relate premises to conclusions.
Rhetorical question which creates an argument based on rationality is among the
techniques used to arouse persuasion. Enthymeme is similar to syllogism, but it is a two
premises argument with either one of its premises or its conclusion unstated. In the
enthymeme, axaaY) ) sea i g dnlas) JaYI o), there are only two premises: the first is
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dulay JaY1 o) and the second is 4xlssy) I se ia . The conclusion is implied. It can be
understood as Je¥) ) se . L,
2. Presentational Strategy
Amr Khaled makes use of all the techniques through which the presentational
strategy is achieved. Rhythmical flow of sounds in & iy chaginiy ) <lsd is carried
out by the sound ¢ in all the three words and by the sounds «+ ,o and < in  <hagiug
& yaiui g, Rhythmical flow of words is found in the words sl and x% which are
rhymed similarly. Concerning parallelism, in o:Siwe G Sl 5 Agas slall g dla ()Y S
the parallel structure is noun + adjective which form topic — comment , )l fxiwd), in
Arabic language in these correlated sentences. Visual metaphor is utilized by the word
kil which is repeated four times in the whole discourse. Deixes are represented by the
spatial word G, Amr Khaled calls his audience's attention to his claim as& L dl s Y
sty Lo 15 5y s by repeating it referring to it as being o543, In saying sxaill dakll ¢
osielys, the preacher Amr Khaled uses vivid description that appeals to his audience’s
senses to create an image or idea in their minds. Through language, he does not paint a
picture but aims to portray the sensational and emotional experience within the text, and
this is, in fact, the essence behind using presentational strategy in general. The simile is
accomplished by using the particle <, which is called in Arabic a simile letter, . <~
45 Amr Khaled likens Allah’s ability to provide for humans as His ability to provide
for birds . Finally metaphor is achieved by comparing &3l with <l i yiall
3. Analogical Strategy
All techniques of analogical strategy are employed by Amr Khaled in his preaching
discourse except that of ‘making use of formulaic language’. The preacher calls to his
audience's minds a traditional wisdom that work is worship, s2be Jeall in the mode of
storytelling. He also utilizes the words of the ancestors by referring to Al-sha’rawi
saying: @ aul ) (e ol 8 ey Y auld 4 e (00 JSL Y, The technique of referring to timeless
events (once upon a time) is also used many times, one of them is the story of what
happened to the messenger Mohammad (peace be upon him (in the Al-Khandeq battle
mentioned in Table 3). The preacher reminds his audience of renouncing selfishness and
ego ( LY 4sLY) a3) by referring to what the Messenger said about the neighbor and this
represented by using the technique of ¢ reminding the audience of time-tested values’. A
summary of the frequencies of persuasive strategies and techniques utilized by Amr
Khaled in his preaching discourse is displayed in Table 4.
TABLE 4. The Distributions of Persuasive Strategies and Techniques employed by Amr Khaled

No. Persuasive Frequency Percentage Techniques Frequency Percentage
Strategy
1. Quasilogical 38 24.1% Syllogistic 3 1.9%
Strategy reasoning
Logical connectives 8 5.1%
Conditional clauses 5 3.2%
Cause clauses 15 9.5%
Enthymeme 1 0.6%
Rhetorical questions 6 3.8%
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Presentational 101 63.9% Rhythmical flow of 6 3.8%
Strategy sounds or poetic

alliteration

Rhythmical flow of 13 8.2%
words

Parallelism 15 9.5%
Visual metaphor 4 2.5%
‘see’, look, behold

Deixis such as 37 23.3%
‘here’, ‘now’, ‘this’,

‘today’ etc.

Repeating claims, 14 8.9%

paraphrasing them,

and calling attention

to them

Imagery

Simile

Metaphor
Analogical 19 12% Calling to mind a
Strategy traditional wisdom in

the mode of

storytelling.

Making use of 0 0%

formulaic language

such as ‘that reminds

me of ..." . ‘you

know that...

Utilizing the words 5 3.2%

and proverbs of the

ancestors

Referring to timeless 9 5.6%

past events( once

upon a time).

Reminding audience 3 1.9%

of time- tested values

5.1%
1.3%
1.3%
1.3%

NN N o

Total 158 100% 158 100%

It could be observed that quasilogical discourse is presented most frequently through
the manipulation of cause clauses, followed by logical connectives, rhetorical questions,
conditional clauses, syllogistic reasoning respectively. Finally enthymeme is used only
once throughout the entire discourse. Presentational discourse is carried out most
frequently through rhetorical deixis, followed by parallelism, repeating claim and
rhythmical flow of words respectively. Imagery, rhythmical flow of sounds and visual
metaphor are also used. Simile and metaphor are the least frequent techniques. The

78
Journal of the University of Babylon for Humanities (JUBH) is licensed under a
Creative Commons Attribution 4.0 International License
Online ISSN: 2312-8135 Print ISSN: 1992-0652
www.journalofbabylon.com/index.php/JUBH Email: humjournal@uobabylon.edu.ig



http://creativecommons.org/licenses/by/4.0/
http://www.journalofbabylon.com/index.php/JUBH
mailto:humjournal@uobabylon.edu.iq

Journal of the University of Babylon for Humanities M\.@ﬁ}\/)ﬁ;\lv\)\sv\;\pmﬁ;

, s -

Vol.33/ No.4/ 2025 2025/4 >0+ /33 A

practicability of the analogical strategy is obvious when Amr Khaled makes a reference
to timeless past events which is the most frequent technique used to achieve this strategy.
Amr Khaled also utilizes the words and proverbs of the ancestors and he reminds his
audience of time- tested values. The least frequent technique is ‘calling to mind a
traditional wisdom in the mode of storytelling’. Finally, Amr Khaled does not make use
of formulaic language in his preaching discourse.

Of the three strategies, it could be observed that presentational strategy is actively
formulating Amr Khaled persuasive discourse. It is the most employed strategy in his
preaching discourse. By using presentational strategy, he aims to create involvement
with his audience, to provoke their hope, and to urge them to make a better change in
their lives. Quasilogical strategy, where Khaled tries to rationally persuade his receivers
to abandon laziness and helplessness , to call their attention to the significance of work,
and to follow genuine goals in their lives , is also manifested but of less frequency than
that of presentational strategy. The least employed strategy is analogical strategy in
which Amr Khaled mainly depends on the technique of ‘referring to timeless past
events(once upon a time)’ to engage his audience.

As far as the two preaching discourses are concerned, the findings reveal that Estes and
Khaled do not utilize the same tactics in every situation that calls for rhetorical discourse.
In Khaled discourse, the quasilogical strategy is mainly achieved by cause clauses which
records the highest frequency among the other techniques of quasilogical strategy. Estes,
on the other hand, is most likely to use a quasilogical strategy based principally on
subordinate clauses of cause and condition. In presentational strategy, Estes employs his
displays of emotion firstly by making use of rhetorical deixis and secondly by repeating
what he wants to persuade his interlocutors for until they give in, while Khaled creates
involvement firstly by deixis and by parallelism which ranks second in terms of
frequency. Estes makes his discourse analogical mainly by making use of formulaic
language. Conversely, In Khaled’s discourse, the technique of ‘making use of formulaic
language is never employed, and the analogical strategy is fundamentally made through
referring to timeless past events (once upon a time).

Based on the aforementioned findings, it is possible to say that both preachers in this
context favor presentational strategies, yet Estes relies more on logical structures,
whereas Amr Khaled employs historical analogies to engage his audience.

5. CONCLUSIONS

1. It is concluded that both preachers utilize the three persuasive strategies,
quasilogical, presentational, and analogical, in their discourses. The findings reveal
that both preachers primarily concentrate on presentational strategy which records
the percentages of 57.5 % in Estes’s preaching discourse and 63.9% in that of
Khaled. Quasilogical strategy is only moderately used as it gets the percentage of
39.8% in Estes’s preaching discourse and 24.1% in that of Khaled. Analogical
strategy is slightly used in Estes’s preaching discourse recording the percentage of
only 2.7% , while it gets the percentage of 12% in Khaled preaching discourse.

2. Although both Estes and Khaled make use of the three persuasive strategies in their
preaching discourses, they do not follow the same tactics to create rhetorical context.
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Regarding the techniques of the presentational strategy, they both employ deixis,
parallelism, repeating claims, rhythmical flow of words and sounds, visual metaphor,
and simile to make their speeches cohesive and memorable to their audience and to
create a rhythmical effect on the addressees. However, Khaled utilizes imagery and
metaphor in his preaching discourse to create vivid images for his audience. Creating
sensory images makes the presentation more persuasive. Conversely, Imagery and
metaphor are not used in Estes’s preaching discourse.

3. Concerning the manipulation of quasilogical strategy, Khaled employs all the
techniques to accomplish the quasilogical strategy with slight variation in their
occurrences. Estes,on the other hand, uses all techniques but enthymeme and
rhetorical questions. Moreover, Estes gives due weight to the techniques of
conditional and cause clauses, i.e. he resorts to the power of rationality and
reasoning to persuade his audience.

4. As far as the techniques employed within analogical persuasive strategy are
concerned, Estes makes ‘use of formulaic language’ technique and ‘referring to
timeless past events’ only. Other techniques are not used. Khaled, on the other hand,
employs all techniques but making use of formulaic language. This implies Khaled’s
high reliability on historical religious references throughout his preaching discourse.
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